
GOLF IS
COOL AGAIN



AGENDA

National Golf Trends
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Gladstan Numbers
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Same amount
68%

More often
24%

Less often
8%Intentions for playing

golf in the future
92% of golfers plan on
playing the same amount
or more moving forward
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Golf participation
continues to grow more
diverse



60% OF GROWTH WE’VE SEEN ON
COURSE DURING THE PANDEMIC

ERA HAS BEEN FEMALE
 - National Golf Federation



AMONG 1000+ SURVEYED
GOLF COURSES,
69% OPERATED AT OR
NEAR CAPACITY
— National Golf Foundation



ALTERNATIVE GOLF GROWTH





Revenue
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IRRIGATION
SYSTEM

RECEPTION
CENTER

9 MORE
HOLES

SHORT
COURSE



UTAH
EVENT
CENTERS
AVERAGES

Hours

4pm - 10pm Mon-Sat

01

Capacity

70 - 300 people

03

Rates

$3000 a day

02

Size

1600 - 8400 sq ft

04



















KEY
POINTS

Golf is growing

Gladstan is performing

Gap in the market

Room for projects



The End


